Avantor, Inc.
Building One, Suite 200
100 Matsonford Road
Radnor, PA 19087
t 610-573-2600

July 16, 2018

Dear Valued Customer,
Today marks an exciting milestone for Avantor as our integration with VWR proceeds. Starting
today, we transform our global visual presence to give a fresh and distinctive expression of the
new Avantor. We will have one common symbol and a common visual “system” to help unify
our businesses.
This change is more than a new look and feel. It is a tangible and visual part of key developments
in our journey to becoming a fully integrated enterprise.
Focused on Our Mission and Value

Our efforts are driven by our commitment to Avantor’s mission: to set science in motion to create
a better world. We are focused on the things that matter most to you by providing a unique level
of convenience, collaboration, and customization in the products, services, and solutions you seek
for your success.
Through VWR, our trusted and well-established distribution and e-commerce channel, we offer
a personalized, efficient and customer-driven platform for choosing and purchasing from our
full range of products and services. Learn more about our mission and vision by visiting
www.settingscienceinmotion.com
Transforming Our Brand

Building the new Avantor has been an inspiring journey as we work to combine the best, most
effective aspects of our two legacy companies into one organization.
Our new logo is the cornerstone of our new brand. Drawing inspiration from elements of both
legacy logos, the new Avantor visual identity captures two strong legacies in a unified symbol.
The fluid curve symbolizes the agility of a company that is always ready to adapt to customer
needs. It is the infinite path of scientific discovery, signifying the momentum that propels us
forward into the future.

Phased Implementation

Over the next weeks and months, we will begin rolling out our new visual identity across all
platforms, including our websites, promotional and marketing materials, facilities, documentation,
and product labels.
We plan to make the changes to product labels and documentation (including Safety Data
Sheets and Certificates of Analysis) in a methodical manner. We will give you appropriate notice
before we make any change, and we will adhere to our standard Management of Change (MOC)
notification process before we implement the new logo.
As we implement these changes, let me assure you that the update to our visual identity will not
impact product quality or specifications, product availability or service delivery performance.
As always, if you have any questions, concerns or feedback, we are eager to hear it. Please speak
with your sales representative or email us at questions@avantorinc.com. On behalf of our global
team of more than 12,000 associates, I thank you for your business and your trust in Avantor. I
look forward to connecting with you soon with more updates as our integration efforts unfold.
Sincerely,
Michael Stubblefield
Chief Executive Officer
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